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We all know the importance of a well-defined, thoughtful, and distinct brand identity. Startups

like Harry’s, General Assembly, Quirky, Squarespace, Warby Parker, and Uber have proven that y Dig this article?
prioritizing design to craft a unique look and feel can go a long way. Successful branding efforts Share the love!
like these have the power to build relationships with customers, yielding social shares, loyalty,

and longevity. While a logo is generally considered the most important facet of a brand identity,

a strong typographic language is vital in establishing and nurturing those relationships.

Why Brands Should Make

When a brand speaks to its audience — through its product, website, advertisements, email Time For Type
campaigns, print collateral, etc. — copy is the conversation's vocabulary but more importantly, http://bit.ly/1voxbxh
typography is the tone of voice. When it comes to type, details make all the difference.
Subtleties in various typefaces' letterforms convey different tones that unconsciously trigger

it!
reactions, feelings, and emotions in the audience and should never be overlooked. Tweet it!

Looking at the websites of some of the aforementioned brands, it's clear the type was

thoughtfully considered, resulting in a memorable interaction with the brand.
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We Spy: Petal Tortoise

What do you desire? Well, hopefully Petal Tortoise.

Warby Parker uses Utopia Display — a modern serif from Adobe that feels professional and

sophisticated and contrasts nicely with their playful hand-drawn illustrations.

GENERAL
ASSEMBLY

General Assembly uses PFDInTextCompPro in all caps for its headlines — a strong, condensed

face with uniquely-angled finials that imply individuality.
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NEW ORLEANS

YOUR UBER IS ARRIVING NOW

UBER MAKES A JAZZY ENTRANCE INTO NEW ORLEANS

Bring out the trumpets and tune up the sax! Your Uber is arriving now, New Orleans,
While it's been a long road to get here, we're 50 pumped to be providing the Big Easy
with reliable, safe, and convenient transportation..finally!

POSTED BY BREMDA / CATEGORIES: EXPANSION, NEW ORLEANS

Uber's tone of voice is represented by FF Clan Pro — a squared off sans-serif that looks futuristic

and technology-driven (pun very intended).
How Font Influences Emotions

The importance of typography is also evident in a clever experiment by Errol Morris of The New
York Times, where online readers were presented with an article inconspicuously titled "Are
You an Optimist or a Pessimist?" The piece discussed the probability of an apocalyptic asteroid
collision and stated that we are living in an era of unprecedented safety. Readers were asked to
agree or disagree with this statement and rate the level of confidence in their opinion. Little did
they know, there was an ulterior motive behind Morris' survey. He incorporated a program into
the backend of the article that allowed each participant to read it in one of six randomly
selected fonts: Baskerville, Comic Sans, Computer Modern, Georgia, Helvetica, and Trebuchet.

The end goal: to determine if some typefaces feel more credible than others.

ERROL MORRIS

Are You an Optimist or a Pessimist?

By ERROL MORRIS  JULY S, 2012 11:00 AM ™ 270 Comments
THE MAGAZINE OF PROPHETIC FICTION

3'
e "NO

Errol Morris on
photography.

Baskerville, a serif face originally designed in the mid-1700s, was the most trusted typeface in
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the experiment, leading the group by 1.5%. Even more surprisingly, there was a significant
decrease in the confidence of readers' responses to the blurb when it was set in Georgia, a very
similar serif font that features more condensed letterforms and a taller x-height. The devil is

truly in the details.
Prenton for President

Type plays a huge role here at NewsCred. Since the company's founding, Lexia served as our
headline face and therefore set the tone of visual conversations with our customers. As part of
our recent brand refresh, however, we sought a new headline font that spoke to our audience

in a softer, friendlier, and more approachable tone. The search was on.

The designers sat down to carefully sift through Typekit's library together. After analysis and
harsh criticism of countless faces, we selected four that fit the bill: Effra, Soleil, Tisa, and our
immediate favorite, Prenton. The oversized comma, horizontal ear of the lower case g, and
sharp-angled ascender in the lower case “t” were examples of subtle characteristics that gave it
its personality. It was exactly what we were looking for — casual and quirky, yet professional and
unpretentious. It was fresh, beautiful, and best of all — it was unique to us. We knew Prenton

would evoke positive feelings from whoever read it and we were pumped to put it to good use.

The most
comprehensive content
marketing solution.

Through a powerful combination of cutting-edge software and world-class content, we're

changing the game for marketers. In a single platform, you can plan, source, discover,
publish, share and measure all of your content.

HOW IT WORKS TRY A DEMO

Over the last few months, we have been phasing out Lexia and introducing Prenton in our
online presence and printed collateral. So far the response has been very positive, both

internally and externally, and we are confident it will hold steady as we roll out future assets.
Just Your Type

Choosing a typeface to represent your company's identity is no easy task. With almost 1,000
faces on Typekit alone, it's easy to select a popular font because the risk is low — it's already
been proven by someone else to work well in many scenarios. But it's important to remember
how a typeface speaks to its audience and what it says about your brand. Implementing a type
system your brand can call its own is invaluable —it allows you to differentiate yourself and
emerge from the crowd of competitors as a unique player in the game; one that truly values
design and isn't afraid to push the envelope.

Jeremy Ford is a Web and Communication Designer at NewsCred
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Dig this article? Read more.

* Nike is Winning the World Cup with Social

* Remedy Suggestions For Comcast-Time Warner Cable

¢ 3 Differences Between Content Curation & Content Aggregation

* From The Samuel L. Jackson Hack to the Burrito Principle: 12 Memorable Ideas to Improve

Your Marketing

* Winning In The Moment: Twitter's Stacy Minero On Real-Time Content Marketing

Enjoy the article? Get more of your content marketing fix at our Academy!

The Ultimate The Ultimate
Guide to Guide to

Creating an Measuring the
Editorial ROI of Content
Calendar Marketing

Subscribe to our newsletter to get the best
of our content right in your inbox!
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